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1 | Introduction
The SOLACE-CEE communication campaign was developed to raise
awareness of the importance of integrated health and social care for people
experiencing homelessness and to communicate the project’s approach,
activities and results to relevant audiences across Central and Eastern
Europe.

The campaign combines EU-level communication materials developed
around a shared SOLACE-CEE visual identity and key messages with locally
adapted materials developed by project partners for national and local
audiences. This two-tier approach ensures a consistent project identity
while allowing partners to address the specific needs, contexts and
communication environments of their respective countries.

Increase visibility of the
SOLACE-CEE project at the EU

level as an innovative model for
integrating health and social

services.

OBJECTIVES

Highlight European
collaboration and emphasize

how the project contributes
to the EU's goal of ending
homelessness by 2030.

Support replication of the
project in other EU

countries.

EUROPEAN LEVEL

SPECIALISED MEDIA
media outlets covering social policy,
public health, and European projects

EUROPEAN INSTITUTIONS AND
POLICYMAKERS
including the European Commission, the
European Social Fund (ESF), and
representatives of EU Member States

INTERNATIONAL ORGANISATIONS AND
NETWORKS
those active in the field of homelessness,
social inclusion, and health (e.g. FEANTSA).

RESEARCH AND ACADEMIC COMMUNITY

PROFESSIONALS AND STAKEHOLDERS IN
THE FIELD
social service providers, healthcare
professionals, NGOs, and experts working
on homelessness

GENERAL PUBLIC

TARGET GROUP

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
of the European Union or European Commission. Neither the European Union nor the granting authority can be held responsible for them.
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SUPPORT LOCAL
IMPLEMENTATION -

increase understanding
of the project among
local stakeholders,

institutions and
communities.

GOALS

ENGAGE LOCAL
STAKEHOLDERS -

strengthen cooperation
between municipalities,

healthcare providers,
NGOs, Housing First
teams, employment

services and other actors.

RAISE AWARENESS -
improve understanding of

homelessness as a
structural issue connected

to health, housing and
social systems.

LOCAL LEVEL

TARGET GROUP

SUPPORT ACCESSIBILITY
OF SERVICES 

- provide clear and
understandable information

about available support
systems and integrated

services.

PEOPLE FROM VULNERABLE GROUPS
people experiencing homelessness and
other individuals in situations of housing
exclusion

SERVICE PROVIDERS AND
PROFESSIONALS
Social workers, healthcare professionals, NGOs,
and other organisations providing services to
people experiencing homelessness, as well as
the clients themselves.

RESEARCH AND ACADEMIC COMMUNITY

PUBLIC AUTHORITIES AND
INSTITUTIONAL STAKEHOLDERS
local and regional authorities, municipalities, and
relevant national-level stakeholders involved in
policymaking and service coordination.

GENERAL PUBLIC

2 | Visual identity

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
of the European Union or European Commission. Neither the European Union nor the granting authority can be held responsible for them.
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PRIMARY LOGO

#bf6b96 #f5adad

PRIMARY COLOURS

SECONDARY COLOURS

Typography 

Sanchez

Exo 2

A Á Ä B C Č D Ď E É F G H I Í J K L Ĺ Ľ M N Ň O Ó Ô P Q R Ŕ S Š T Ť U Ú
V W X Y Ý Z Ž
a á ä b c č d ď e é f g h i í j k l ĺ ľ m n ň o ó ô p q r ŕ s š t ť u ú v w x y ý z ž
0123456789
.,:;!? – — / + = % & @ # €

A Á Ä B C Č D Ď E É F G H I Í J K L Ĺ Ľ M N Ň O Ó Ô P Q R Ŕ S Š T Ť U Ú V W X Y Ý Z Ž
a á ä b c č d ď e é f g h i í j k l ĺ ľ m n ň o ó ô p q r ŕ s š t ť u ú v w x y ý z ž
0123456789
.,:;!? – — / + = % & @ # €

SYMBOL Logomanual TEMPLATES

Presentation template

MEMO template

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
of the European Union or European Commission. Neither the European Union nor the granting authority can be held responsible for them.

https://solace-cee.eu/wp-content/uploads/2026/09/Solace-logo-manual.pdf
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Funded by the European Union. Views and
opinions expressed are however those of
the author(s) only and do not necessarily
reflect those of the European Union or
European Commission. Neither the
European Union nor the granting authority
can be held responsible for them.

TEMPLATES

Letterhead template for each partner

EU VISIBILITY AND FUNDING 
ACKNOWLEDGEMENT

In addition to the SOLACE-CEE project logo, all
relevant communication and campaign
materials use the European Union emblem and
the required funding acknowledgement in
accordance with the EU visibility requirements.

The standard EU funding statement is included
alongside the EU emblem on materials where
required:

EXAMPLE OF USED IMAGES

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
of the European Union or European Commission. Neither the European Union nor the granting authority can be held responsible for them.
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3 | Digital campaign materials and channels
(EU level)

3.1. | 
OFFICIAL WEBSITE

Websites

Newsletters

LinkedIn

Press releases

Main source of information about the
SOLACE-CEE project

Infographics
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EUROPEAN LEVEL

https://solace-cee.eu/
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Important news and updates from both
the European and local levels of the
project

Documents and more information
about the SOLACE-CEE project

SOLACE SPOTLIGHT
Our online archive for
internal communication
and information sharing
among partners.
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EUROPEAN LEVEL

https://solace-cee.eu/documents-publications/
https://www.solacespotlight.eu/
https://solace-cee.eu/news/
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3.2 |
NEWSLETTERS

3.3 | 
PRESS RELEASES

EUROPEAN LEVEL
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https://mailchi.mp/f1bc23968daf/solace-newsletter
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3.4 | LINKEDIN
Profile on LinkedIn

First post

EXAMPLES OF POSTS

Introducing partners posts

EUROPEAN LEVEL

https://www.linkedin.com/feed/update/urn:li:activity:7466065861183930368
https://www.linkedin.com/feed/update/urn:li:activity:7435610237807779840
https://www.linkedin.com/feed/update/urn:li:activity:7496151689209638915
https://www.linkedin.com/feed/update/urn:li:activity:7427985081853505538
https://www.linkedin.com/feed/update/urn:li:activity:7404129726174420992
https://www.linkedin.com/company/solace-cee
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 3.5 | INFOGRAPHICS ABOUT THE HUBS
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EUROPEAN LEVEL



EUROPEAN LEVEL
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3.6 | NEEDS ASSESSMENT RESEARCH RESULTS 
AWARENESS CAMPAIGN
As part of the SOLACE-CEE communication activities,
a dedicated awareness campaign was developed to
present key findings from the project's Needs
Assessment.

The campaign translated selected findings from the
research into accessible, data-driven communication
materials designed to raise awareness of the
interconnected health and social challenges
experienced by people experiencing homelessness.

Presentation at
FEANTSA conference

Main results on
website

Press release

Infographics 
on LinkedIn

Main post about NA research results

Presentation of the Needs Assessment
research results at the 19th European
Research Conference on Homelessness

D5.1 Campaign materials  (M24, 09/2026)        |         PublicFunded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
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https://www.linkedin.com/feed/update/urn:li:activity:7379407454700265473
https://solace-cee.eu/wp-content/uploads/2025/11/SOLACE-CEE-Needs-Assessment-results.pdf
https://solace-cee.eu/wp-content/uploads/2025/11/SOLACE-CEE-Needs-Assessment-results.pdf
https://solace-cee.eu/wp-content/uploads/2025/11/SOLACE-CEE-Needs-Assessment-results.pdf
https://solace-cee.eu/wp-content/uploads/2025/11/SOLACE-CEE-Needs-Assessment-results.pdf


POST ABOUT HEALTH

POST ABOUT TRAUMA RESULTS

EUROPEAN LEVEL
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INFOGRAPHICS 
ON  LINKEDIN PROFILE

PRESS RELEASE
On both levels

 More
infographics

about NA
research results:

The press release was sent to European and local media
following the presentation at the FEANTSA conference.

It contains the key findings of the research.

NA results as a
part of regular
newsletter
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https://www.linkedin.com/feed/update/urn:li:activity:7399411575108833281
https://www.linkedin.com/feed/update/urn:li:activity:7403720063192801280
https://www.linkedin.com/feed/update/urn:li:activity:7429449678011809792
https://www.linkedin.com/feed/update/urn:li:activity:7429449678011809792
https://www.linkedin.com/feed/update/urn:li:activity:7431623883688091651
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4 | Digital campaign materials  
and used channels (Local level)

DEDO Foundation

LOCAL LEVEL

| LEAD PARTNER

All for family - VPR

D5.1 Campaign materials  (M24, 09/2026)        |         Public

SLOVAKIA

SLOVAKIA
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https://drive.google.com/drive/u/0/folders/1E7DJRrBgiEt5jTqlEHGpgSBTqIDI8E_t
https://drive.google.com/drive/u/0/folders/1oc7KpG6C9dZsfG0zgnqTTMBNOjRXVwIB
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Partners' websites
Information about SOLACE-CEE

DEDO Foundation website

VPR - All for family website

SOLACE-CEE -
Articles at local level

DEDO Foundation: 
Examples of Project Activities

VPR - All for family: 
Example of Project Activities

LOCAL LEVEL
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https://nadaciadedo.sk/projekt/solace-cee/
https://vsetciprerodinu.sk/projekty/
https://vsetciprerodinu.sk/2025/03/10/myslienka-integrovanej-starostlivosti-na-slovensku-sa-zhmotnuje-solace-cee-v-kosiciach-a-presove/
https://nadaciadedo.sk/nadacia-dedo-vo-varsave-feantsa-forum-solace-cee-a-stretnutia-ktore-posuvaju-spolupracu-vpred/
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Press releases Posts on social media EXAMPLES OF POSTS ABOUT SOLACE-CEE
LOCAL LEVEL
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https://l.facebook.com/l.php?u=https%3A%2F%2Fnadaciadedo.sk%2Fsolace-cee-v-sofii-spolocne-napredujeme-v-integrovanej-starostlivosti%2F%3Ffbclid%3DIwZXh0bgNhZW0CMTAAcGRvZgFicmlkETA3SmNLY21ua3ZMaWJrQTRxc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHr3Pfg6cWhYSdqrJbPDfITW977LaYwCw2r5Zp0ItS6Dsd9x-7gPLbJbAI2fH_aem_szJbFKTNnvsAmFdyWas8Tw&h=AUBgPVguNbQEdyJGPDo8Eavt4fzeq65s4i4p9eHooGe3UxHUiFW4wXzh0al5XWElFHU2BAv_lbTiIIMEFsBAGRgmmdeYKGC0t4WJvwoIc-IdRSq2LepqUg2vzo-q8UPXZ_NEkeAxW05lGmky&__tn__=-UK-R&c[0]=AUDvWUbrHnCki1USXR3OlqBCVJxoUh8r4TdLnfTVS1Qch5m4ZL6P4guLN3_sRI2X4Y_Mtzo7PrGy6Xnwb4-oW1tcazgk9AcFvEsdJ4t7eaYgywAsIheLY_IFWu604qR_tz5M-wSs_xwCJTVrMoSh2ugqIdi8C5LdPmCN9lZ-VT1cOXUq40bST0gvE2ytX2Y
https://www.instagram.com/p/DLoyrMboJ30/?img_index=1
https://www.instagram.com/p/DUnkPuXFbzL/?img_index=1
https://www.instagram.com/p/DUnkPuXFbzL/?img_index=1
https://www.instagram.com/p/DUnkPuXFbzL/?img_index=1
https://www.linkedin.com/feed/update/urn:li:activity:7464952067837743106


Invitation to the
opening events with a
form to select a
preferred time
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Opening HUBs
Košice | November 2025

LOCAL LEVEL

Invitation to the Opening Event and Collaboration
Opportunities for Doctors and Specialists

Photos from opening events:

Series of posts introducing the HUB and its
activities

Video about the
HUB in Košice

More posts
about HUBs:   

website articles press release posts on 
social media

offline 
materials
(leaflets, 
posters)

opening 
networking 

events

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
of the European Union or European Commission. Neither the European Union nor the granting authority can be held responsible for them.

https://www.instagram.com/p/DV8UBM-DKOl/
https://www.instagram.com/stories/highlights/17865502659511193/
https://www.instagram.com/p/DUnkPuXFbzL/?img_index=1
https://www.instagram.com/p/DQ4WjghDPno/
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Opening HUBs
Prešov | June 2026

LOCAL LEVEL

Photos from opening event:

Other materials

Leaflets for
clients and
potential
clients

Poster

E-brochure
about HUBs

(EN)

Presentation about HUBs

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
of the European Union or European Commission. Neither the European Union nor the granting authority can be held responsible for them.

https://www.instagram.com/stories/highlights/17865502659511193/
https://nadaciadedo.sk/po-kosiciach-sme-otvorili-centrum-integrovanych-sluzieb-aj-v-presove/
https://drive.google.com/file/d/1CUGk0FKr2TBCfiJKU-1QrLq7Fjgv6kti/view?usp=drive_link
https://www.instagram.com/p/DcLrgWxDLvD/?img_index=1
https://www.instagram.com/p/DcLrgWxDLvD/?img_index=1
https://www.instagram.com/p/DcLrgWxDLvD/?img_index=1
https://www.instagram.com/p/DcLrgWxDLvD/?img_index=1
https://drive.google.com/file/d/1CUGk0FKr2TBCfiJKU-1QrLq7Fjgv6kti/view?usp=drive_link
https://drive.google.com/file/d/1aLjwP9dbDAg3ktxAH9WA7vT6xQ-c_Xj0/view?usp=drive_link
https://drive.google.com/file/d/1aLjwP9dbDAg3ktxAH9WA7vT6xQ-c_Xj0/view?usp=drive_link
https://drive.google.com/file/d/1aLjwP9dbDAg3ktxAH9WA7vT6xQ-c_Xj0/view?usp=drive_link
https://drive.google.com/file/d/1CUGk0FKr2TBCfiJKU-1QrLq7Fjgv6kti/view?usp=drive_link
https://drive.google.com/file/d/1CUGk0FKr2TBCfiJKU-1QrLq7Fjgv6kti/view?usp=drive_link
https://drive.google.com/file/d/1CUGk0FKr2TBCfiJKU-1QrLq7Fjgv6kti/view?usp=drive_link
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Casa Ioana

LOCAL LEVEL

Partners' websites
Information about SOLACE-CEE
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ROMANIA

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
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https://drive.google.com/drive/u/0/folders/1E7DJRrBgiEt5jTqlEHGpgSBTqIDI8E_t
https://drive.google.com/drive/u/0/folders/1E7DJRrBgiEt5jTqlEHGpgSBTqIDI8E_t
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LOCAL LEVEL

Press releases

Infographics
First numbers - example

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
of the European Union or European Commission. Neither the European Union nor the granting authority can be held responsible for them.
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LOCAL LEVEL

Posts on social media

Social psychologist & Psychologist
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https://www.instagram.com/p/DYwOFiMDVoH/?img_index=1
https://www.instagram.com/p/DXtYrCPjLWu/?img_index=1
https://lnkd.in/p/dVak3uUr
https://www.instagram.com/p/DdVl4KXDydX/?img_index=5
https://www.linkedin.com/posts/the-casa-ioana-association_%C3%AEn-cadrul-asocia%C8%9Biei-casa-ioana-asistentul-activity-7442103001256734721-rgG2?utm_source=share&utm_medium=member_desktop&rcm=ACoAACsRbbgBCHY4X5-Bs8XDtJYBb2xxxnsikwM
https://lnkd.in/p/dVak3uUr
https://www.instagram.com/p/DXtYrCPjLWu/?img_index=1
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LOCAL LEVEL
Leaflets Open day meeting of the HUB
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Housing First Poland Foundation

LOCAL LEVEL

Partners' websites
Information about SOLACE-CEE

Fundacja Najpierw mieszkanie (NMP)
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POLAND

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
of the European Union or European Commission. Neither the European Union nor the granting authority can be held responsible for them.

https://najpierwmieszkanie.org.pl/publikacje/projekt/solace-cee-2024-2027/
https://drive.google.com/drive/u/0/folders/1t8QjL_NY7hkAjZwOL8xy9JdJrq6SQgyy
https://drive.google.com/drive/u/0/folders/1t8QjL_NY7hkAjZwOL8xy9JdJrq6SQgyy
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Press releases
LOCAL LEVEL

Presentation Infographics

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
of the European Union or European Commission. Neither the European Union nor the granting authority can be held responsible for them.
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LOCAL LEVEL
Posts on social media

Social unit (demonstration)

Team HFPF (NMP)
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the project is co-funded by the EU (90%) and that
NMP's own contribution is covered by NIW PRO.

https://www.instagram.com/p/DU8BMdLCGf0/?img_index=1
https://www.instagram.com/p/DYriH-zgILT/?img_index=1
https://www.instagram.com/p/DdVl4KXDydX/?img_index=5
https://www.linkedin.com/posts/fundacja-najpierw-mieszkanie_feantsaforum2026-homevisit-proo1b-activity-7464286640958660608-lNBn?utm_source=share&utm_medium=member_desktop&rcm=ACoAACsRbbgBCHY4X5-Bs8XDtJYBb2xxxnsikwM


Leaflets
Berlin conference
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LOCAL LEVEL

Leaflets
FMNP Bridging health
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the project is co-funded
by the EU (90%) and that
NMP's own contribution
is covered by NIW PRO.



HCSOM/MALTAI – 
The Hungarian Charity Service of 
the Order of Malta

Partners' websites
Information about SOLACE-CEE
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LOCAL LEVEL

Blog
featuring
client´s
stories
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HUNGARY

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
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https://solace.maltai.hu/archivum/
https://solace.maltai.hu/
https://drive.google.com/drive/u/0/folders/13s2lIVGtV_0CGBzByP9lLcowaosE1vwm
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LOCAL LEVEL
Press releases & articles

Media coverage - 
Article in local media 

Article on maltai.eu

Infographics
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https://www.magyarkurir.hu/hazai/digitalis-egeszsegugyi-szolgalatatasokat-fejleszt-hajlektalan-emberek-szamara-az-mmsz
https://maltai.hu/cikk/hir/5112
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LOCAL LEVEL
Leaflets Poster and leaflet
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Digital rental room
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LOCAL LEVEL
Deutsche Welle video - media coverage of the project

Telemedicine – psychiatrist
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Video

https://www.facebook.com/watch/?v=778926858314036
https://solace.maltai.hu/foto-es-videogaleria/


HESED – 
Health and Social 
Development Foundation
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LOCAL LEVEL

Partners' websites
Information about SOLACE-CEE
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BULGARIA
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https://hesed.bg/en/project/solace-cee-project/
https://drive.google.com/drive/u/0/folders/1xv0m2NWWn_SNvxyKrR9pFJGKt_TgReox
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LOCAL LEVEL

Press releases

Offline materials
Brochure/Announcement – Free Medical Examinations Posters
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66

Post about an interview
with Silvia Vasileva from
HESED on Bulgarian
National Radio
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LOCAL LEVEL
Posts on social media
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https://www.facebook.com/photo.php?fbid=1446231647545133&set=pb.100064749334688.-2207520000&type=3
https://www.facebook.com/photo.php?fbid=1446231647545133&set=pb.100064749334688.-2207520000&type=3
https://www.facebook.com/photo/?fbid=1345055724329393&set=a.473259194842388
https://www.facebook.com/HesedBG/posts/pfbid02oYK6yF1X21bcEbPhnoJeaHne92bdtDMhVTV22Z5GBzM7ymp3mPL2qKBEh9dexxahl
https://www.instagram.com/p/Da42b7Yji19/?img_index=1
https://lnkd.in/p/dAc6Aws6
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LOCAL LEVEL
Open door day

Facebook Invitation

Field Brochure – Open Day
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MRI – 
Metropolitan Research
Institute (Városkutatás Kft.) 
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LOCAL LEVEL

Partners' websites
Information about SOLACE-CEE
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HUNGARY
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https://mri.hu/solace-cee/
https://drive.google.com/drive/u/0/folders/1kigv05cngi52YvNkvjfFEhzrih8rTft0
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LOCAL LEVEL
Blog Presentations
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https://mri.hu/en/2026/07/09/we-visited-warsaw-as-part-of-the-solace-cee-project-in-may/
https://mri.hu/blog/2026/07/varsoban-jartunk-a-solace-cee-program-kereteben-majusban/
https://mri.hu/en/2024/11/06/solace-cee-project-launched/?fbclid=IwY2xjawUfHDtwZG9mAWV4dG4DYWVtAjExAHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR7o74CLHt5WLS7WknVMz6pheL3jGKq3LKLjec5276DR0zxolR-0vPZ8OEmJKg_aem_CKkHinNHCYpIqv4cgnmOqw7
https://drive.google.com/file/d/13W3ZnAoab-yFxzeuO1m2zcquAqgGzsUi/view?usp=drive_link
https://drive.google.com/file/d/13W3ZnAoab-yFxzeuO1m2zcquAqgGzsUi/view?usp=drive_link
https://drive.google.com/file/d/13W3ZnAoab-yFxzeuO1m2zcquAqgGzsUi/view?usp=drive_link
https://drive.google.com/file/d/13W3ZnAoab-yFxzeuO1m2zcquAqgGzsUi/view?usp=drive_link
https://drive.google.com/file/d/13W3ZnAoab-yFxzeuO1m2zcquAqgGzsUi/view?usp=drive_link
https://drive.google.com/file/d/1G2CvYLnzuS58bTz6dj0djjVXDxbxDIMt/view?usp=drive_link
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LOCAL LEVEL
Posts on social media
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https://www.facebook.com/photo/?fbid=1305940644871547&set=a.481706577294962
https://www.facebook.com/photo?fbid=1620057216793220&set=a.481706577294962
https://www.facebook.com/photo/?fbid=1147791640686449&set=a.481706577294962
https://lnkd.in/p/dydDnxek
https://www.facebook.com/photo/?fbid=1199120752220204&set=a.481706577294962
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Additional guidelines can also be found on the EC Portal:Funding & Tenders (europa.eu), https://solace-cee.eu/

Funded by the European Union. Views and opinions expressed are
however those of the author(s) only and do not necessarily reflect
those of the European Union or European Commission. 

Neither the European Union nor the granting authority can be held
responsible for them.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those
of the European Union or European Commission. Neither the European Union nor the granting authority can be held responsible for them.

https://commission.europa.eu/funding-and-tenders_en
https://www.solace-cee.eu/
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	Highlight European collaboration and emphasize how the project contributes to the EU's goal of ending homelessness by 2030.
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	LOCAL LEVEL
	SUPPORT LOCAL IMPLEMENTATION - increase understanding of the project among local stakeholders, institutions and communities.
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	- provide clear and understandable information about available support systems and integrated services.



	TARGET GROUP
	PEOPLE FROM VULNERABLE GROUPS
	people experiencing homelessness and other individuals in situations of housing exclusion

	SERVICE PROVIDERS AND PROFESSIONALS
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	GENERAL PUBLIC
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	Sanchez
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	Letterhead template for each partner
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	EU VISIBILITY AND FUNDING
	ACKNOWLEDGEMENT
	In addition to the SOLACE-CEE project logo, all relevant communication and campaign materials use the European Union emblem and the required funding acknowledgement in accordance with the EU visibility requirements.
	The standard EU funding statement is included alongside the EU emblem on materials where required:
	Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those of the European Union or European Commission. Neither the European Union nor the granting authority can be held responsible for them.
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	Websites
	Newsletters
	Infographics
	LinkedIn
	Press releases


	3.1. |
	OFFICIAL WEBSITE
	3 | Digital campaign materials and channels
	(EU level)
	Main source of information about the SOLACE-CEE project
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	EUROPEAN LEVEL
	SOLACE SPOTLIGHT
	Our online archive for internal communication and information sharing among partners.
	Important news and updates from both the European and local levels of the project
	Documents and more information about the SOLACE-CEE project
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	3.6 | NEEDS ASSESSMENT RESEARCH RESULTS
	AWARENESS CAMPAIGN
	Main post about NA research results
	As part of the SOLACE-CEE communication activities, a dedicated awareness campaign was developed to present key findings from the project's Needs Assessment.
	The campaign translated selected findings from the research into accessible, data-driven communication materials designed to raise awareness of the interconnected health and social challenges experienced by people experiencing homelessness.
	Presentation of the Needs Assessment research results at the 19th European Research Conference on Homelessness
	Presentation at FEANTSA conference
	Main results on website
	Press release
	Infographics
	on LinkedIn
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	More infographics about NA research results:
	LOCAL LEVEL

	DEDO Foundation
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	All for family - VPR
	SLOVAKIA

	4 | Digital campaign materials
	and used channels (Local level)
	D5.1 Campaign materials  (M24, 09/2026)        |         Public
	LOCAL LEVEL
	Partners' websites
	VPR - All for family:
	Example of Project Activities
	Information about SOLACE-CEE



	SOLACE-CEE -
	Articles at local level
	VPR - All for family website
	DEDO Foundation:
	Examples of Project Activities
	DEDO Foundation website


	LOCAL LEVEL
	Press releases
	Posts on social media
	EXAMPLES OF POSTS ABOUT SOLACE-CEE
	D5.1 Campaign materials  (M24, 09/2026)        |         Public



	More posts about HUBs:
	LOCAL LEVEL
	Other materials
	Opening HUBs
	Prešov | June 2026
	Presentation about HUBs
	Poster
	Photos from opening event:
	E-brochure about HUBs (EN)

	LOCAL LEVEL
	Partners' websites
	Information about SOLACE-CEE




	Casa Ioana
	ROMANIA
	D5.1 Campaign materials  (M24, 09/2026)        |         Public


	LOCAL LEVEL
	Press releases
	Infographics
	First numbers - example


	LOCAL LEVEL
	Posts on social media
	Social psychologist & Psychologist
	D5.1 Campaign materials  (M24, 09/2026)        |         Public


	Leaflets
	Open day meeting of the HUB

	LOCAL LEVEL
	LOCAL LEVEL

	Housing First Poland Foundation
	Fundacja Najpierw mieszkanie (NMP)
	POLAND
	Partners' websites
	Information about SOLACE-CEE



	LOCAL LEVEL
	Press releases
	Presentation
	Infographics

	LOCAL LEVEL
	Posts on social media
	Team HFPF (NMP)
	Social unit (demonstration)
	the project is co-funded by the EU (90%) and that NMP's own contribution is covered by NIW PRO.
	D5.1 Campaign materials  (M24, 09/2026)        |         Public



	LOCAL LEVEL
	Leaflets
	Leaflets
	FMNP Bridging health
	Berlin conference
	LOCAL LEVEL



	HCSOM/MALTAI –
	The Hungarian Charity Service of
	the Order of Malta
	Partners' websites
	Information about SOLACE-CEE

	HUNGARY


	LOCAL LEVEL
	Infographics
	Press releases & articles
	Media coverage -
	Article in local media
	Article on maltai.eu


	LOCAL LEVEL
	Leaflets
	Poster and leaflet
	Telemedicine – psychiatrist


	LOCAL LEVEL
	Digital rental room
	Deutsche Welle video - media coverage of the project
	Video
	D5.1 Campaign materials  (M24, 09/2026)        |         Public
	LOCAL LEVEL


	HESED –
	Health and Social
	Development Foundation
	BULGARIA
	Partners' websites
	Information about SOLACE-CEE




	LOCAL LEVEL
	Offline materials
	Brochure/Announcement – Free Medical Examinations
	Posters

	Press releases

	LOCAL LEVEL
	Posts on social media
	Post about an interview with Silvia Vasileva from HESED on Bulgarian National Radio
	D5.1 Campaign materials  (M24, 09/2026)        |         Public



	LOCAL LEVEL
	Open door day
	Field Brochure – Open Day
	Facebook Invitation
	D5.1 Campaign materials  (M24, 09/2026)        |         Public



	MRI –
	Metropolitan Research
	Institute (Városkutatás Kft.)
	LOCAL LEVEL
	HUNGARY
	Partners' websites
	Information about SOLACE-CEE



	Presentations

	LOCAL LEVEL
	Blog
	Posts on social media

	LOCAL LEVEL
	D5.1 Campaign materials  (M24, 09/2026)        |         Public

	Additional guidelines can also be found on the EC Portal:Funding & Tenders (europa.eu), https://solace-cee.eu/
	Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those of the European Union or European Commission.
	Neither the European Union nor the granting authority can be held responsible for them.
	D5.1 Campaign materials  (M24, 09/2026)        |         Public


